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The Sustainability Journey: An exploration 
into small and medium-sized enterprises 
quest for legitimacy: The B Corp case  
 
Wiep van Eck & Daniel Kelly 

This qualitative study examines how does the 
macro-level B Corp standard, influence 
legitimacy at SMEs committed to creating 
shared value. It investigates a selection of B 
Corp SMEs organisational narratives engaging 
with social and environmental issues, exploring 
what it means to hold this ‘badge of honour’. 
 
 
How can sustainability be hardwired into 
business practice through the use of 
management controls? 

 

Alexandru Buftic & Dimitrios Karafylloudis 

The emphasis is placed on the real-life 
experience and the empirics of an 
internalization of sustainability. The company 
this research focuses on is Solvay S.A. 

 
 
Cognitive Frames for Sustainability - A 
Bipolar Concept? 
 
Johanna Kobilke & Leoni Litterst  

How can the relation between organizations 
and various economic, social and 
environmental sustainability demands be 
understood? By applying a Cognitive Frame 
perspective to the context of business case and 
paradoxical logics around corporate 
sustainability, this question is assessed for the 
agricultural sector in Germany respectively. 
The thesis expands existing literature by 
important findings and portrays sector specifics 
with regard to cognitive frames for 
sustainability accordingly.  

 

The Need For A Common Voice – A 
Collaborative Approach To Foster 
Sustainable Tourism Development 
 
Helen Schlueter & Beke Wassmann  

Sustainable tourism is not only about 
environmental impacts but also about taking 
care of and empowering the local host 
communities. Our research investigated how 
destination management organisations work 
together with local communities to create a 
common voice among the destinations in the 
Baltic Region and specifically in Visby, Gotland. 

 
 

Stakeholders' Involvement in SMEs Water 
Management within the Hotel Industry: The 
case of Gotland 

Viviana Mora & Mohammed Majid 

This thesis aims to understand how 
stakeholders influence small and medium 
hotels on the implementation of practices to 
manage water responsibly in water shortage 
situation. 
 

 
Consumer Confusion and Attitudes: Study of 
Eco-Labels 
 
Karolína Lorenzová & Charlotte Borlind 

This study aims to explain whether the 
conceptualized model of consumer confusion 
regarding the multiple number of brands and 
products also applies to the increasing number 
of eco-labels. The study also examines the 
consumers' attitudes regarding eco-labels with 
the purpose to see if consumer confusion leads 
to negative attitudes towards eco-labels. 

 

Chasing the undefined- Exploring 
translations of the idea to account for 
externalities and how it travels in our 
society 
 
Anna Kaminsky & Laura Deichl  

In our thesis we explore how the idea of 
accounting for externalities in business has 
been translated to different contexts and what 
factors influenced the translation and travel of 
the idea. 

 

 

Entrepreneurship for Sustainable 
Development: A Discourse Analysis Of Eco-
Inclusive Startup Case Studies In Africa 

Abe Hendriks & Ute Wiemer 

In our thesis we explore the potential of 
entrepreneurship as a driving force for 
sustainable development. 

 

 

A threat to climate change or a healthy 
drink? The media story 

Matilda Sonesson & Oliver Thörner 

The milk has a long history connected to the 
Swedish society, and with threats such as 
greenhouse gas emissions, new competition in 
form of oat milk as well as studies showing that 
milk isn't as healthy as the Swedes may have 
thought… How will the media chose to portray 
the Swedish national drink, as a climate villain 
or maybe something completely different? 

 

Exploring Sustainability Assurance 
Engagements and Client Relationships in 
Non-Big Four Firms 

Essi Paunisaari & Eric Raatgever  

Assurance of sustainability reports is an 
emerging service and little is known about 
sustainability assurance engagements and the 
embedded client relationships. This qualitative 
interview-based study explores how 
professionals experience and perceive 
sustainability assurance in a non-Big Four 
context. 

 

 


